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Consumers
The Influence of the Following on Consumers:
Sustainability 
Sustainability is one of the key considerations for most consumers, as most of them are highly engaged in adopting a sustainable lifestyle. Most consumers prefer products and brands that align with their values. According to O'Rourke and Ringer (2016), six out of ten consumers are willing to change their shopping practices to reduce the harmful effects of the products on the environment. Therefore, sustainability influencers consumers choose the product that they decide to buy.
Social justice 
Social justice promotes equity and fairness in society. For instance, it promotes equality in the workplace and education sectors. Consumers expect brands to have a stand on social justice issues that favor them. Thus, social justice influences consumers' intake based on their perspective on social justice issues as they opt for products from companies that promote and advocate for social justice (Martínez-Ruiz & Gómez-Cantó, 2016).
Globalization 
Globalization shapes people's lives and changes their behavior. It follows the flows of migration, media, and technologies. Globalization has enabled consumers to access services at any time from all over the world at affordable prices (Sobol, Cleveland, & Laroche, 2018). Therefore, it allows consumers to select products and services that suit them best based on their personal preferences and taste. 


Consumer politics 
Government can add or reduce corporation tax, and it affects profits and the business directly. It can increase the value-added tax on commodities or business rates, which may negatively impact the consumers (Jung et al., 2017).
Legislation Issues 
Complying with regulations is expensive to firms in most cases, and these costs may increase the prices for the products and services. Higher costs associated with legislation affect the consumers directly (Chambers, Collins, & Krause, 2017). 
Answer the following questions in your discussion response:
 What was 1 product or service that you bought to help the environment or another person or society?
A drinking bottle is one of the products that I bought to help the environment. 
What was the "turning point" for you in the decision to buy the product or service?
I bought a reusable drinking bottle because it helps reduce a significant amount of plastics waste. Plastic contributes significantly to environmental pollution. 
Did the marketer make you feel guilty or sorry for something?
The marketer made me feel sorry for the times I have been buying non-reusable plastic products. I felt guilty for contributing to environmental pollution instead of focusing on ways to maintain a healthy environment. I realized that the primary goal of these companies is to help solve the problems that result from environmental pollution due to the overuse of raw materials, waste production, and overconsumption.  
 Did you buy the product because of social justice, global sustainability, or another reason? 
I bought the product because of another reason which is to sustain a healthy environment.
What was your reason?
The reason why I bought a reusable drinking bottle was to reduce plastic pollution to the environment. Plastic waste comes back to humans in other forms and poses a significant threat to human health. For instance, when the plastic waste gets washed away, they end up in water bodies such as rivers and oceans. They trap other debris in the water, and fish and other animals eat them. When humans consume fish or sushi, they eat dangerous chemicals trapped by plastics and cause diseases such as cancer.
Does your decision match your psychographic profile?
The decision matched my psychographic profile as I made a sustainable choice. 
Why or why not?
It matches my psychographic profile because sustainability is one factor that influences consumer intake choice, as most of them prefer to buy products that have minimal negative impacts on the environment. Reusable drinking bottles help reduce the number of plastic pollutants in the environment. 
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